Hi Sonali,

Please find the story for World Cup presentation. The story details are in blue and my instructions are in red. This is Part I of the presentation…I will work on the Part II with you tomorrow i.e. Sunday). Hope you do a good job on this.

Thanks

Dhiraj 

PART 1

Every slide will have a small Mantra logo on the right hand top corner 

Keep the same music…the one you had put in Sercon presentation

Mantraonline.com
(Insert the slide of the homepage)


Know Mantra…
Mantraonline.com is a horizontal portal with a viewer base as high as 53 million page views per month
The portal caters to a myriad user base with its content rich channels like

· News (insert the news index page here)

· Astrology (insert the astro index page here)

· Entertainment (insert the entertainment index page here)

· Matrimonial (insert the matrimonial index page here)

· Travel (insert the travel index page here)

· Ecards (insert the ecards index page here)

· Cricket (insert the cricket index page here)


Insert the slide show of all the slides together as in the power point presentation lying on my desktop (Babewatch, Mantraonline.com etc…you can take slides from that for the above mentioned details and OR make new slides/frames…whatever suits your design sense best)

Numbers Speak…

Basic Statistics

Average page views per month … 53 million

Number of registered users:
Free web-based mail (name@mantramail.com) ... 450673
ISP subscribers and mail users (name@mantraonline.com) … 13827
Daily Horoscope (by mail)…60,000

Joke of the day (by mail)…13827

Daily News (by mail)…7880 (launched in Sep’ 2002)
Average unique visitors…575000

Average visitor session…38 minutes (one of the highest in the industry)

Our Content Partners…

· Reuters India

· BBC World Service

· ANI

· Indo-Asian News Service (IANS)

· Hindustantimes.com (HT Group)

· Indbazar.com

· Astroygi.com

· Glamsham.com


Our Alliance Partners

· Netvarsity.com

· Autoexide.com

· Indbazaar.com

· Bazaare.com

· Gobookshopping.com

· Traveljini.com

· Makemytrip.com

· Stayxs.com

· Razorfinish.com

· Transindiaholidays.com

· Protos India

(Keep these slides/frames simple and powerful…and do not insert any image here)

 PART II


(World Cup Overview)

World Cup Cricket 2003
South Africa 
February 8…March 23

(Insert the zebra stripe logo, background of the World Cup image and image of the Dazzler mascot on this…the background of the World Cup and the zebra stripe are available on http://www.worldcupcricket.com and the Dazzler mascot is available in different actions on Rediff.com’s World Cup Special)
14 teams, 45 days, 54 matches

It is the Olympics of Cricket

Non-stop action…Non-stop fun

(Insert some real action pictures here)

It’s when the stalwarts of the game will apply themselves and fight for the ultimate…

(Insert the pictures of the cricket captains here…take their mugshots from cricinfo.com and cut them in circles)

Some may cry…And some may cheer…
(Insert two pictures along with the text…one in agony/pain and one in ecstacy/happiness)

BUT…(But should emerge from the middle and fill the screen)
Who will be the winner ? (The question mark should have the same effect as that of But)


(World Cup Special details)
Mantraonline.com captures all the cricketing action and brings you a World Cup Special that’ll leave you clicking for more…(Insert the picture of the World Cup homepage in this slide)


(Expected viewership and reach)

9 million plus

Expected viewership and reach for the Mantraonline.com World Cup  Special

Cricket Scorecard (Ball-by-ball coverage)

Quick scorecard appears on the homepage in a pop-up leading to a full scorecard card that covers every aspect of the match right from latest score, strike rate of the batsmen, current run rate, required run rate, current partnership, bowling analysis to fall of wickets. 

Certain events (4 runs, 6runs and out) can be triggered in one of the frames with a flash banner of the sponsor and an audio file (e.g. client jingle).

Besides dedicating every possible banner inventory, the scorecard can be made as per client’s requirement in terms of colour combinations, text links, look and feel etc. 
Scorecard (full and quick version) is expected to attract page views to the tune of 10 lakh. 


Homepage

Homepage covers all aspects of the World Cup and will be updated every minute for the latest in action. 

The homepage will have static gifs and promotion possibilities for individual sponsors as well as group sponsors.

The expected reach of the homepage is around 2 million page views and it provides an excellent opportunity for branding and advertisement for the sponsor.

Clean Bowled

The free daily newsletter by email—clean bowled will capture 

--previous day’s highlights and match reports

--CEO Speak (guest columns from the industry bigwigs)

--13th man (features on all the action off the field)

--Match Previews (a report on teams about to clash with their statistics and records against each other)

--Did you know? (Cricket and sponsor’s trivia presented in an interesting capsule format)

Clean Bowled is scheduled to reach 4500000 mail boxes (100000 mailers to be sent everyday for 45 days)

The newsletter can be customized as per sponsor’s specifications in terms of colour combination, look and feel, banner inventory, branding etc.


Downloadable Desktop Ticker 

Users can download the latest version of the dynamic ticker that resides on their desktop and refreshes itself every 2 seconds to fetch the latest score along with running commentary of the match in progress. 

The flash banner in the existing version can be dedicated to the sponsor. Besides the colour combination and design customization, the ticker can take the shape of the sponsor’s product such that the product resides on the desktop of all users who wish to download it for as long as they choose to retain the same.


As per estimate, 50,000 to 1,00,000 such tickers are expected to be downloaded during the entire period of the World Cup Special i.e. 45 days.
Around 50 per cent of the users are expected to retain the ticker and thus the branding is expected to stay on their desktop even after the Cup is over. 

Freeze Frame (Photo Gallery/Snapshots)

Image Source: Reuters Picture Service

Almost live images of all the action on the field and off the field. More than 100 new images to be uploaded every day. These images can be viewed in a slide show format with a forward and rewind button for easy navigation. 

All snapshots can be sent as an ecard to a friend.


Besides dedicating the banner inventory, co-branding entire section or branding each image--the background of the image could be in client’s colours or look and feel. The images can be made to display or the slide show can be run in the client’s product (e.g. TV) with buttons for forward and rewind at the bottom. 
Page views to the tune of 2 lakh estimated. 
Contest 2 win

Apply some “cricketelligence”, add a dash of pure guesswork and one can walk off with loads of prizes by participating in Predict the Winner Funtest. 

All one has to do is predict the entries for the Super Six Round, semifinalists, the finalists and the winner.

Around 30,000 contestants are expected to submit their entries with complete contact details.

The contest can be co-branded, besides dedicating the banner inventory and required customization as per sponsor’s specifications.

Quiz 

A series of 5 quiz items will be put up on the special on various themes.

These themes can be integrated with sponsor’s campaign

New quiz will be updated every nine days with winners of the previous quiz.

The quiz will be co-branded or completely sponsored with look and feel customization and dedicating banner inventory.

Around 30,000 netizens and Mantra users are expected to participate in the quiz.

Schedule

An interactive as well downloadable schedule will be put up for the users.

Provides an excellent opportunity for branding for the schedule is expected to reside on 20,000 desktops for a period of 45 days.

Photo Caption Contest

A series of 5 photo caption contest will be put up on the special.

New contest will be updated every nine days with winners of the previous contest.

The contest will be co-branded or completely sponsored with look and feel customization and dedicating banner inventory.

Around 10,000 netizens and Mantra users are expected to participate in the photo caption contest.

Your Column

It is a sponsored column wherein the netizens can express their views on just about anything related to cricket and take a shot at cricket journalism.

Around 10,000 entries are expected amidst which the best ones get selected and published.

Other regular activities on the Mantra World Cup Special include:

Mantra will bring the latest on the World Cup along with a special feed syndicated by IANS. The news will be archived for reference for the entire duration of the Special.News Headlines 

Source: IANS, BBC World Service and Reuters India Online Reports. 


Features on every aspect of the world’s greatest cricketing event

Match winners—Profiles with statistics on players who have it in them and can win a match on their own

Teams—Country-wise pages with list of final fourteen and statistics 

Downloads and wallpapers on all the cricket heroes

Googly (Trivia on Cricket and World Cup)

Astro predictions on cricketers and their performance by Dr. Prem Kumar Sharma, renowned astrologer.

Dazzler—the World Cup mascot in different cricket actions and details

They said it—Quotable quotes from the heads that matter on cricket and the World Cup

Venue details with complete map and layout of all the stadiums hosting the World Cup matches

Tournament Format

India in the World Cup—India’s performance in the last seven world cups with a special section on 1983 Prudential Cup win

Blast from the past—A journey into the history of the World Cup

CD Shop—Buy cricket CDs and get free gifts
